
or 0-Tobacco
Day Ce ebrated

TheNetwork for Consumer Protection or-
ganized a walk on "Anti-Tobacco Use
Amongst Youth" on 30th May 2008, on the
eve of WNTD 2008, in Islamabad from
Geo Chowk to D-Chowk at Jinnah
Avenue, in collaboration with Tobacco
Control Initiative, Ministry of Health,
World Heath Organization (WHO), Coali-
tion for Tobacco Control in Pakistan
(CTC-Pak) and Islamabad Medical &
Dental College (IMDC).

At the end of the walk, representatives of
different organizations spoke on the occa-
sion. Those included Executive Coordina-
tor of TheNetwork for Consumer Protec-
tion; Mr. Abdul Sattar Chaudhry, Tobacco
Control Initiative, Ministry of Health;
Shehzad Alam, WHO; Khurram Hashmi,
CTC-Pak and Co!. (Retd.) Dr. Ashraf
Chaudhry, IMDC and Abdul Hafeez of
TheNetwork for Consumer Protection.
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Bloomberg project on tobacco control has
been launched with the aim to reduce the

demand for cigarettes in Pakistan by introducing
packaging reforms (mainly pictorial warnings)
through amendments in the existing national to-
bacco control legislation in line with the Frame-
work Convention on Tobacco Control (FCTC).
In this regard a press conference was held on
August 22, 2008 at Islamabad press club, which
was addressed by Dr. Talib Lashari, Executive
Coordinator TheNetwork for Consumer Protec-
tion along with officials from Ministry of Health,
Representative of International Union Against
Tuberculosis and Lung Disease (The Union) and
Coalition on Tobacco Control (CTC).

Dr. Talib Lashari said that TheNetwork for Con-
sumer Protection in Pakistan is an organization
working on tobacco control. It actively partici-
pated in lobbying for adoption ofFCTC at WHO
World Health Assembly, Geneva and advocated
for promulgation of Tobacco Control Ordinance
in Pakistan in 2002.

Recently The Network has assumed another his-
torical responsibility to work for introduction of
packaging reforms regarding tobacco control in
Pakistan. In this regard, the organization has re-
ceived a grant (for a period of two years) for
"Policy Advocacy and Stakeholder Awareness
Building for Packaging Reforms to Reduce
Demand for Cigarettes in Pakistan" from
Bloomberg Grant Initiative (BGI), New York.

The BGI is a global program to reduce tobacco

use in low- and middle-income countries was
launched in 2006 with funds from Bloomberg
Philanthropies. The grants program supports
projects to develop and deliver high-impact
tobacco control interventions. The grants pro-
gram is managed by the International Union
Against Tuberculosis and Lung Disease (The
Union) and the Campaign for Tobacco-Free
Kids.

The Network will implement the project in
collaboration with six partners. The partners
include Tobacco Control Initiative, Ministry
of Health; World Health Organization; Health
Policy Forum/HeartfiJe; Society for Alterna-
tive Media and Research through its Coalition
for Tobacco Control; Johns Hopkins Centre
for Communication Program and Pakistan
Medical Association.

TheNetwork will work for rotating pictorial
warnings on 50 percent of the area of the pack;
statement on pack about the product constitu-
ents and emissions; prohibition of sale of
smaller packs and in loose packing.

TheNetwork therefore demands amendments
into the Prohibition of Smoking and Protec-
tion of Non-Smokers' Health Ordinance, 2002
and The Cigarettes (Printing of Warning)
(Amendment) Ordinance, 2002, in line with
Article 11 and paragraph 2 of Article 16 of the
Framework Convention of Tobacco Control
(FCTC).

European Union's Cigarette Warning

The European Union requires that cigarette packages display one
of 14 warnings. They have provided 42 illustrated warnings that
can be used by their member states. The picture on the right is an
example from 42 illustrated EU Warnings.

Source:

http://www.smoke-free.ca/warningslEurope%20-
%20warnings.htrn
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Developing countries and Economies In Transition have become
hub of marketing of cigarettes. Historically smoking has been at-

tracting illiterate, poor and youth. These segments of society are at-
tracted to smoking due to cheaper brands, lower level of taxes, ciga-
rettes available in loose packing, sale to minors, extreme promotional
activities like billboards, celebrities seen smoking, advertisements
through banners on shops etc. Besides poor other segments of society
i.e. elite, upper middle and middle classes are also victims of this epi-
demic. The negative consequences of this phenomenon are enormous
and out of proportion.

According to a recent WHO report, tobacco use is a risk factor for six
of the eight leading causes of deaths in the world. These include isch-
emic heart disease; cerebro-vascular disease; lower respiratory infec-
tions; chronic obstructive pulmonary disease; tuberculosis; treachea,
bronchitis; lung cancers; HIV/AIDS and diarrhea. Except for the last
two, rest of the diseases can be caused due to cigarette smoking.

The prevalence of smoking in Pakistan is quite high and consequent
burden of disease marks the seriousness of the problem. One third of
Pakistan's 160 million population lives below the poverty line and
half are illiterate. The country is promising market for world tobacco
companies. A recent survey by the Ministry of Health indicated that
33% of men and 4.7% of women are cigarette smokers. A cross-
sectional survey of 632 school children conducted by TheNetwork in
2006 revealed that 28% of urban adolescents aged 15-18 years cur-
rently smoke. Smoking is most prevalent among the poor and the illit-
erate. Some 57 tobacco manufacturers are currently operating in the
country. However, slightly over 78% of the market share belongs to
two corporate giants: Pakistan Tobacco Company, a subsidiary of Brit-
ish American Tobacco, and Phillip Morris International (PMI), which
completed the acquisition of Lakson Tobacco Pakistan, in February
2007.

Keeping this situation in view, a campaign has been launched by
TheNetwork for Consumer Protection with the support from Bloom-
berg Grant Initiative. This·campaign is aimed at introducing packaging
reforms .into the existing tobacco laws. The purpose of this campaign
is to reduce the demand for cigarettes in Pakistan by introducing pack-
aging reforms through amendments in the existing national tobacco
control legislation i.e. the Prohibition of Smoking and Protection of
Non-Smokers' Health Ordinance, 2002 and The Cigarettes (printing of
Warning) (Amendment) Ordinance, 2002, in line with Article 11 and
paragraph 2 of Article 16 of the Framework Convention of Tobacco
Control (FCTC).

It is therefore, required to make concerted efforts with regard to aware-
ness and advocacy to further strengthen the legal framework with
regard to packaging reforms by introducing pictorial warnings on ciga-
rettes packs so as to provide an environment where demand for smok-
ing would decrease and people would tend to follow healthy behavior.
Editor-In-Chief

OPINION

Rising Trend of Tobacco Smoking
Among Youth - What can be done

'-

Dr. Muhammad Ashraf Chaudhry

Smoking is a fast emerging public health problem nowaday
in the world. Rapidly losing market in United States where

anti-smoking consciousness is running high, the tobacco indus-
try has set its sights on the developing countries like Pakistan.
The epidemic is now shifting to the developing world. Smoking
threatens the health of millions of people. It tends to be over-
looked because of its gradual, cumulative nature of its effects.
It is a "silent killer". Nevertheless, it has been proved beyond
any doubt whatsoever that smoking exposes those who smoke
and those who share with them at their homes, offices, means of
transport, work place etc; to very serious risks. Tobacco is the
leading preventable cause of death in the world. There are more
than one billion smokers in the world. Global use of tobacco
smoking is increasing, although it is decreasing in high income
countries. Tobacco kills 5.9 million people a year - on average
one death every six seconds - accounting for one in 10 adult
deaths worldwide. 100 million deaths were caused by tobacco
in the 20th century. If current trend continues, there will be up
to one billion deaths in the 21st century. Unchecked, tobacco-
related deaths will increase up to 10 million a year by 2030,
80% of these deaths will occur in the developing world.

In Pakistan, there are 33% male smokers and up to 4.7% female
smokers. There are 30 million smokers in the country and 55%
of the households have at least one individual who smokes to-
bacco. About 1600 children take up smoking every day in Paki-
stan. This highly addictive product, aggressively pushed by the
tobacco industry, can easily lead to a lifetime tobacco depen-
dence. About 100,000 people are dying annually caused by to-
bacco use in Pakistan.

"Tobacco is the leading preventable cause
of death in the world. There are more than
one billion smokers in the world. "

Youth is fresh breath of air but what we see in reality that this
fresh breath is being staled by hazardous means of being styl-
ish. Young smokers are found to be of the view that smoking
fades away your problems and troubles. It helps you get rid of
unwanted emotions, detections and worries. A variety of opin-
ions are found amongst youngsters as why they smoke. How-
ever, plenty of youth smokers seem to have one thing common,
they are inspired by others who smoke. Be it a television com-
mercial, a glossy magazine page, posing an all- styled up sports
star or a chain smoker, all these are sources of inspiration and
admiration.



OPINION

Fulfilment of duties, abandoning a relation-
ship or acquiring satisfactory marks in the
exam can be the pressures leading one to
start smoking. Reasons for smoking among
women are different from those prevailing
tn men.

"Pakistan needs a total ban on
tobacco advertising if the coun-
try has to protect its young
people from the hazards of
smoking. Prevent young people
from beginning to smoke, help
smokers quit and protect non-
smokers from exposure to
second hand smoke. "

Among girls, smoking is viewed as a sign of
being independent and bold and is consid-
ered as a label for acceptance among peers.
Psychological factors like depression, anxi-
ety and a sense of insecurity are also well
known risk factors to initiate smoking.
Apart from that, cigarette advertising on
mass media and images portrayed convince
females to identify themselves as glamor-
ous through smoking.

We need a proper system of guidance for
our youth. Better role models, understand-
ing the purpose of life or benefits of good
companions or specially designed educa-
tional ways, every effort counts and is es-
sential to limit this hazard. We need to save
our youth from lethal diseases such as lung
cancer and heart disease.

Following plan of action is suggested to
curb the use of Tobacco in children and
youth.

1.Role of Government: Following is re-
quired:

Raise Taxes on Cigarettes and other To-
bacco Products: Government should raise
taxes on cigarettes and other tobacco prod-
ucts many fold, which will increase in price
of cigarettes. So that it should become
beyond the reach of our youth and poor
people, who make the bulk of smoker com-
munity in our country.
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Complete/Comprehensive Ban on Ad-
vertising, Promotion and Sponsorship of
Tobacco Products to break the tobacco
marketing net. Half measures are not
enough. In addition to electronic and print
media, ban should also be extended on ad-
vertising smoking in dramas, movies,
fashion magazines, billboards, fun fairs,
musical concerts, sports, shops etc.

Strict Implementation of Prohibition of
Smoking and Protection of Non Smokers
Health Ordinance 2002:

• Prohibits smoking in public places
and transport.

Prohibits sale of cigarettes to
minors(children less than 18 years).

• Prohibits sale and storage of ciga
rettes within 50 meters of educati-
onal institutions.

Prohibits tobacco advertisements,
which do not follow guidelines pro-
vided by the Ministry of Health for
tobacco advertisements.

Directs all institutions to display a
board saying, "This is No Smoking
Zone and Smoking is an Offence".

PunishmentslPenalties: Violators of
Anti-Smoking Ordinance must be dealt
strictly with heavy fines on the spot which
is up to Rs. 100, 000 along with 3 months
imprisonment. For this purpose, Task
Forces at the Federal level under the Fed-
eral Minister for Health, at the Provincial
levels under the provincial health minis-
ters and at the district and tehsil levels
under the district and tehsil nazims should
be establish. In addition to police, DHOs
and Nazims must also be empowered to
take action against violators.

Abolition of "Kiddie" cigarettes.

Implementation of clear air-laws.

Amendments in Anti-Smoking Ordina-
nce 2002: Following is required:

Compulsory printing of rotating and
pictorial health warnings on cigarette
packs.

Closure of designated areas for smok-
ing.

• Subjection of "Sheesha" to the same
regulation as cigarettes.

• Regulation to cover the contents of to-
bacco products.

2. Anti-smoking Media Campaign:
Utilization of electronic media for weekly
dialogue on tobacco should be initiated
with participation of doctors, religious
scholars, students and other stakeholders.
Media a broader means of attraction
should play its role.

3. Quit Smoking Help Lines: Well-
staffed quit help lines should be accessible
to the country's entire population through
toll-free phone numbers and should be
staffed for long hours. Quit smoking help
lines can also help introduce users to other
tobacco dependence treatment such as
counselling and nicotine replacement
therapy.

4. Role of Celebrities: Celebrities like
cricketers, film and TV stars should act as
role models. They should not only them-
selves quit smoking, but also playa part in
anti-smoking campaigns, because almost
all youth especially in the metropolitan
cities admire them as their role models.

Conclusion
Pakistan needs a total ban on tobacco ad-
vertising if the country has to protect its
young people from the hazards of smok-
ing. Prevent young people from starting to
smoke, help smokers quit and protect
non-smokers from exposure to second
hand smoke. Government should imple-
ment sincerely following WHO package
of six policies (MPOWER) to control to-
bacco in the country:

Monitor tobacco use and prevention
policies;
Protect people from tobacco smoke;
Offer help to quit tobacco use;
Warn people about dangers of tobacco;
Enforce bans on tobacco advertising,
promotion and sponsorship; and
Raise taxes on tobacco.

(The Writer is Head of Community Medicine
at Islamabad Medical & Dental College)
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OPINION

Time for Pictorial Health Warnings on Cigarette Packs

Aasma Qamar

Almost everyone knows that smoking is
bad for health. But smokers usually

don't think about the negative effects on
their own health until they have been smok-
ing for years. Tobacco industry worldwide
is using marketing tactics to target new
preys for tobacco products. Although these
packs contain health warnings, appear in
small black and white print on the side of
cigarette packs but it is a fact that most
people can not remember them. Health
warnings first appeared on the side of U.S
cigarette packs in 1965, stating that, "Ciga-
rette smoking may be hazardous to your
health". Messages given in small print on
the side of the pack clearly lack salience
and persuasive power to deter the smoker
from the health hazards of tobacco use. It is
commonly observed that an image is more
worthwhile and powerful than thousand
words.

Tobacco messages are health warning mes-
sages that appear on the packaging of ciga-
rettes and other tobacco products. These
have been implemented in an effort to en-
hance public knowledge about the dangers
of smoking. In general, warnings used in
different countries try to emphasize the
same messages. Warning labels inform
smokers about the harms of smoking and
provide them with knowledge how to im-
prove their health 1 .

It has proven in different countries of the
world that health warnings with pictures are
a very effective way to reduce smoking.
Some recent studies indicate that current
print health warnings on cigarette packs are
woefully ineffective at getting the attention
of smokers, communicating health risks or
motivating smokers to quit, whereas the
type of pictorial warnings are much better.

It is established through different research
based studies that picture based health
warnings on cigarette packs encourage
people to quit smoking.

David Hammond and colleagues at Univer-
sity of Waterloo in Canada examined Ca-
nadian smokers' reactions to the pictorial

warnings in Canada. Over 90% of smokers
had read the new warnings and those who
had read them, thought about and discussed
the new Canadian warnings were more
likely to have quit, made a quit attempt, or
reduced their smoking three months later.
Dr Ellen Peters and colleagues from Uni-
versity of Oregon recently compared US
warnings with those in Canada. A majority
of both smokers and non-smokers endorsed
the use of Canadian-style warnings in the
United States 2 • Canada has implemented
the picture-based health warnings on ciga-
rette packs.

Graphic health messages on cigarette packs
carry important and effective information
for smokers. The message is repeated and
reinforced every time when a smoker reach-
es for a cigarette. Smokers believe these
messages more and remember them better
than public education campaigns. While
pictorial health warnings on cigarette packs
are inexpensive for governments and to-
bacco industry pay the cost to print them.

Framework Convention on Tobacco Con-
trol (FCTC), a binding for countries who
are party to this treaty, demands to display
pictorial health warnings according to its
article 11. After the formulation and devel-
opment of FCTC few countries had a step
forward to implement the provisions of the
treaty to reduce tobacco epidemic at na-
tional level. There are seventeen countries
including Australia, Belgium, Brazil, Chile,
Canada, Hong Kong, India, Jordan, New
Zealand, Panama, Romania, Singapore,
Switzerland, Thailand, United Kingdom,
Uruguay, Venezuela which have developed
picture based health warnings. The Euro-
pean Union has given each of its 25
member countries the option to require one
of 42 picture based cigarette warnings.

"Warning labels inform smok-
ers about the harms of smoking.
and provide them with knowl-
edge how to improve their.
health. "

In Pakistan, after the ratification of FCTC,
Prohibition of Smoking & Non-smokers
Health Ordinance, 2002 was promulgated.

The legislation due to some lacunas couldn't
be effective for tobacco control. However, a
major development was observed which is
the ban on tobacco advertisement in print and
electronic media.

Trend to use tobacco products is rising
among youth day by day and according to the
Global Youth Tobacco Survey the preva-
lence of tobacco use among 13-15 years of
males and females is 10.1 % while the to-
bacco prevalence among adult males and fe-
males is 19.1% and 15.9 % (daily tobacco
use) 3.

The situation is getting worst day by day as
prevalence of tobacco among youth is on
rise. It is sensed now that text warnings have
no enough impact on smokers to quit smok-
ing. Smoking is more common in low
income group of the country and majority of
the people are illiterate who can not read text
warnings on cigarette packs. Text based
warnings like saying "smoking is injurious to
health" are too general and abstract to mind
of smoker. While picture based health warn-
ings not only reduce the attractiveness of the
cigarette packs but also help to create an en-
vironment where smoking is less acceptable.

Pakistan's neighbouring countries have
implemented the picture based health warn-
ings on cigarette packs to reduce tobacco
risk. Now its time for Pakistan to join hands
in this global war against tobacco epidemic.

Refrences:
Ihttp://en. wiki pedia.org/wikilTobacco_pack
aging, warning_messages

2http://www.healthline.comlblogs/smokin~
cessation/2007 1061its- time- for-pictorial-war
nings-on.htrni

3WHO Report on the Global Tobacco Epi-
demic, 2008, The MPOWER package.
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The MPOWER Strategies: A Review

This year, World No Tobacco Day fol-
lowed closely the World Health

Organization's first ever global report on
tobacco control. The WHO Report on
Global Tobacco Epidemic 2008 says that
tobacco use killed 100 million people in
20th century and could kill 1 billion people
in 21st century worldwide. The report
which launched in 2008 gives complete
eyeshot of the worsening situation of to-
bacco control worldwide.

No country in the world fully implements
all key tobacco control measures, the
World Health Organization stated in this
report. Calling it the first comprehensive
analysis of global tobacco use and control
efforts, WHO said it found only 5 percent
of the world's population live in countries
that fully protect their population with any
one of the key measures that reduce smok-
ing rates, and governments collect 500
times more money in tobacco taxes each
year than they spend on anti-tobacco ef-
forts. It finds that tobacco taxes, the single
most effective strategy, could be signifi-
cantly increased in nearly all countries,
providing a source of sustainable funding
to implement and enforce the recommend-
ed approach, a package of six strategies
MPOWER.

The letter M means monitoring tobacco
use and prevention policies. The P is for
protecting people by establishing smoke-
free areas. 0 is for offering services to
help people stop smoking. The letter W
means warning people about the dangers of
tobacco. E is for enforcing bans on to-
bacco advertising and other forms of mar-
keting. And R is for raising taxes on to-
bacco.

"While efforts to combat tobacco are gain-
ing momentum, virtually every country
needs to do more. These six strategies are
reach of every country, rich or poor, and
when combined as a package, they offer us
the best chance of reversing this growing
epidemic," said Dr. Margaret Chan, direc-
tor-general of WHO with Mayor of New
York Mr. Michael Bloomberg. "The report
released today is revolutionary," Mayor

Bloomberg said. "For the first time, we
have both a rigorous approach to stop the
tobacco epidemic and solid data to hold
us all accountable.

TOBACCO EPIDEMIC DEATH TOLL

• 100 million dead in the 20th century

• Currently 5.4 million deaths every year

• Unless urgent action is taken:

• By 2030, there will be more than 8
million deaths every year

• By 2030, more than 80% of tobacco
deaths will be in developing countries

• One billion estimated deaths during
the 21 st century

Source: Global Tobacco Epidemic, 2008

o country fully implements all of the
MPOWER policies, and 80 percent of
countries don't fully implement even one
policy. While tobacco control measures are
sometimes controversial, they save lives,
and governments need to step up and do the
right thing." The report was funded by the
Bloomberg Philanthropies 1.

The report also documents the epidemic's
shift to the developing world, where 80%
of the more than eight million annual
tobacco-related deaths projected by 2030
are expected to occur. This shift, the report
says, results from a global tobacco industry
strategy to target young people and adults
in the developing world, ensuring that mil-
lions of people become fatally addicted
every year.

H•••• tobacco use killed 100
million people in 20th cen-
tury and could kill 1 bil-
lion people in 21st century
worldwide. "

The targeting of young women through pro-
motion in particular is highlighted as one of
the most ominous potential development of
the epidemic's growth.

Key findings in the report include:

• Only 5% of the global population is pro-
tected by comprehensive national smoke-
free legislation and 40% of countries still
allow smoking in hospitals and schools;

• Only 5% of the world's population lives in
countries with comprehensive national bans
on tobacco advertising and promotion;

• Just 15 countries, representing 6% of the
global population, mandate pictorial warn-
ings on tobacco packaging;

• Services to treat tobacco dependence are
fully available in only nine countries, cover-
ing 5% of the world's people;

• Tobacco tax revenues are more than 4000
times greater than spending on tobacco con-
trol in middle-income countries and more
than 9000 times greater in lower-income
countries. High- income countries collect
about 340 times more money in tobacco
taxes than they spend on tobacco control.

The global analysis, compiled by WHO
with information provided by 179 Member
States, gives governments and other groups
a baseline to monitor efforts to stop the epi-
demic in the years ahead.

The MPOWER package provides countries
with a roadmap to help them meet their
commitments to the widely embraced
global tobacco treaty known as the WHO
Framework Convention on Tobacco Con-
trol, which came into force in 2005. The
WHO has appealed to all holdouts countries
of FCTC to adopt these strategies to save
generations from tobacco epidemic. A.Q

Refrence:

1 http://www.finfacts.ie/irishfmancenews
larticle _10 12524.shtml
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RESEARCH

Graphic Health Warnings Can Reduce Teenage Smoking

Graphichealth warnings on cigarettes may
lower teenagers' intentions to smoke, ac-

cording to a new study looking at the smok-
ing uptake of over 4000 Australian school
students participating in surveys conducted
both before and after the introduction of the
new picture warnings.

The study, published online in the interna-
tional journal Addiction, examined how the
introduction of graphic health warnings on
cigarettes influenced teenagers in the Aus-
tralian state of Victoria, concluding that
graphic warnings may help reduce smoking
among adolescents.

Key study findings included:

• In the follow-up survey six months after
the new warning labels were introduced,
77% of students had seen cigarette
packs and 88% of these had seen the
new warning labels.

• Cigarette packs were perceived as
having a less positive image after the
introduction of the graphic health warn-
ing labels, with fewer students desc-
ribing packs as "cool," "good,"
"interesting" or "exciting."

• Students in the follow-up survey thought
and talked about warning labels more
frequently.

• Experimental and established teen smok-
ers thought more about quitting and for
going cigarettes more in the follow-up
survey, compared with the period before
the introduction of the graphic health
warnings.

• Intention to smoke was lower among
those students who had talked about
these graphic warnings and had forgone
cigarettes.

Co-author of the study, Professor Melanie
Wakefield, said graphic warning labels on
cigarette packs are not only noticed by the
majority of teens but improve their aware-

ness of the health risks and lead to more
thinking and discussion about these mes-
sages.

"Graphic health warnings on cigarettes have
the potential to reduce smoking among teens
with study results suggesting that discussion
about the warnings and thinking about the
uncompromising images shown on the
packs tends to weaken intentions to smoke
in future."

Executive Director of Quit, Ms Fiona Shar-
kie said the study further highlighted the im-
portance of graphic health warnings on ciga-
rettes packs.

"These findings reflect the importance of
graphic health warnings as a deterrent for
young people considering smoking. Young
people remain the crucial market for a to-
bacco industry looking to addict new cus-
tomers, so the positive impact of graphic
health warnings in making smoking less ap-
pealing simply cannot be overstated."

"The introduction of graphic health warn-
ings on cigarettes has had a two-for-one
effect in that they not only encourage cur-
rent smokers to quit, but discourage young
people from taking up the deadly habit."

Ms Sharkie said the success of the graphic
health warnings highlighted the effective-
ness of the pack in communicating with
smokers, commenting that it is now time to
make the warnings larger and remove the
colour, logos and branding from remainder
of the pack to make it plain and therefore
less eye-catching.

Source:
http://www.cancervic.org.au/media/medi
a--
releases/archived media releases/2008-- -
media-releases/august-08-media-releases
/health-wamings-teen-smoking08b.html

Stop Smoking

Five Years after Boston became a national
leader in tobacco control by banning smok-
ing inside restaurants and bars, the Boston
Public Health Commission gave prelimi-
nary approval last week to new regulations
that would ban sales of tobacco products at
drugstores and on college campuses. The
Marlboro Man may not be under a tomb-
stone, but the public health posse is making
it even more clear who runs Dodge.

The measure, which still faces a public
comment period, would end the longstand-
ing hypocrisy of pharmacies selling both
the drugs to prolong life and the one prod-
uct that is the leading preventable cause of
death in the world. The city of San Fran-
cisco is about to become the first city in the
nation to ban cigarette sales in drugstores.
Much of Canada has such a ban, to dra-
matic benefit. Last week, the Canadian
government said teen smoking since 1999
has been nearly halved, from 28 percent to
15 percent.

Barbara Ferrer, the executive director of
the Boston Public Health Commission, said
the action was not about being a nanny
state. She said tobacco, a product with no
redeeming value, belongs in the highly
regulated category of guns and alcohol. "It
is not enough to say eat well, exercise, and
don't smoke," she said. "You have to pro-
mote the conditions that promote people
taking care of themselves."

Tobacco, as its defenders like to point out,
is still a legal product. But unlike candy or
soda, it is intentionally addictive, and is
lethal even when used as directed. Restrict-
ing its access is squarely within the public
health department's mission.

Source:
http://www.boston.com/bostonglobe/editor
ial_opinionleditorials/articles/2008/09/07 /
high_noonjor _cigarettes/
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Restricting Cigarette Sale

London: Top doctors will declare all-out war on smoking - with demands for a BAN on cigarette sales in supermarke~s. It is only one
of the radical new measures that the medics want Gordon Brown to introduce urgently to save more than 50,000 lives a year. But

they think closing tobacco counters in big stores and local newsagents will have the most dramatic effect. Cigarette sales would be re-
stricted to specially-licensed shops stocking only tobacco products. Under-18s would be banned from them.

The crackdown is aimed at preventing youngsters in particular from getting hooked on smoking. Professor John Britton, who chairs the
Royal College of Physicians' tobacco advisory group, said: "We are recommending that the sale of cigarettes is banned in any shops
where children are admitted. That includes all the major supermarkets, news agents and comer shops." Tobacco counters are often found
close to sweets and magazine racks, which make them, seem attractive and appealing. The ban should start this year.

Professor Britton's group will hammer home its points in a report to the Government. It also calls for: A boost in the price of cigarettes
- now an average £5.23 for 20 - by 10 PER CENT year on year. It would mean a prohibitive £10.20 a packet by 2014.

Source:
http://www. people. co. uk/news/news/tm_headline=smokes - free-
zone&method=full&objectid=20726644&siteid=93463-name-page.htrnl

\VHO for Hike in Tax to
Curb Tobacco Use

Islamabad: World Health Organization
(WHO) Country Representative Dr Khalif

Bile has suggested the government to increase
tax on cigarette brands to control increasing
number oftobacco users in the country.

He was addressing a day long workshop on to-
bacco control jointly organized by the Health
Ministry's Tobacco Control Cell and the WHO
for health reporters.

Increase in tax on cigarette brands can help the
government to discourage tobacco intake, Dr
Bile said, adding, proper check on cigarette
prices was urgently needed. He said sale price
of the most demanded cigarette brands was
cheaper in Pakistan, where trend of overall to-
bacco consumption was increasing gradually.

The Country Representative (WHO) said
youth's fast tendency towards tobacco use was
a matter of concern. He said many plantations
were being modified to generate tobacco crop.

Source:
http://www.dailytimes.com.pk/default.asp?pag
e=2008%5C07%5C 17%5Cstory _17 -7-2008-p
gll_6

India: Pictorial Warnings on all
Tobacco Products from Dec. t st

Bangalore: In keeping with its susta-
ined anti-tobacco campaign, India

will implement a "workplace smoke-
free policy".

"Smoking will not be permitted in pri-
vate and public buildings. Those wish-
ing to smoke will have to step out on the
roads," Union Minister of Health and
Family Welfare Dr Anbumani Rama-
doss told reporters here.

The ban applies to all companies, in-
cluding the IT sector, Ramadoss said.
Companies could no longer have desig-
nated smoking rooms, he added.

The rule would also apply to small
cafes, restaurants, pubs or discotheques.
Hotels having more than 30 seat ar-
rangement would have to create a sepa-
rate enclosure for smokers and a sepa-
rate ventilation arrangement as per the
act, he said.

Currently the punitive action for those
violating the ban is Rs 200 but the min-
istry is keen on increasing it to Rs 1,000

for individuals comrruttmg the of-
fence and Rs 5,000 for organisations.

The government would run a series of
advertisements higWighting the ban.
Celebrities including Bollywood stars
would be roped in to publicise the
no-smoking rule.

A pictorial warning would also be car-
ried on all tobacco products with
effect from December 1. Tobacco
manufacturers had been notified and
given three months time to comply.

The Indian Government was an early
signatory of an international agree-
ment which requires the country to
reduce the tobacco cultivation and
consumption. Moving in this direc-
tion the government was keen to wean
away tobacco cultivators to growing
medicinal herbs, he said.

Source:
http://www.ptinews.comlpti%5Cptisi
te.nsfi0100A56C67EB3128F0652574
B8003EE506?OpenDocument
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The United Nations has set May 31 each
year as World No Tobacco Day. This
year's theme Tobacco-Free Youth high-
lights two critical messages: (1) tobacco
marketing can contribute to disability and
death, and (2) complete ban on advertis-
ing, sponsorship and promotion.

TheNetwork carries near a decade long
history of striving against influence of to-
bacco industry in Pakistan. TheNetwork's
incessant lobbying and advocacy helped
in one way in promulgation of first na-
tional tobacco control law in Pakistan and
ratification of FCTC in 2004.

TheNetwork for Consumer Protection
carried out a campaign against the use and
promotion of tobacco products, especially
amongst youth ahead of the World No To-
bacco Day 2008 (May 31, 2008).
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Medi!l.AdvisorY:' '.j
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TheNetwork issued a media advisory to
media centers across the country to bring
into their notice the importance of May 31
which is a globally celebrated day to pro-
mote awareness against the hazards of to-
bacco use.

The advisory urged the media to play its
role to break the tobacco marketing net
and prevent the youth of our nation from
becoming prey to tobacco industry, by cre-
ating awareness, publish the health haz-
ards related to tobacco use in order to pro-
mote awareness among masses at national
level, especially in rural areas about the
dangers involved in using tobacco prod-
ucts.

f::~1:tjt1E'0?r~:~F~""?t::~~"""- - -'<.' '"

'WallFon "Anti::':ToBacco
" f~~ .·...-,RI'o.(.-' ''''' "'>..~ --..-" ~ ,,~:.'lJ:s~'Amongst Youth"
~N .i,;f~l ""..~ ~ _~~..,. ,'''",~~"'. '~

Participants of the walk on "World No-
Tobacco Day, 2008" (May 30, 2008)
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On 31, May 2008, a press conference was
held at TheNetwork office which was ad-
dressed by Dr, Talib Lashari Executive Co-
ordinator TheNetwork on the eve of World
No Tobacco Day 2008. Other officials of
TheNetwork, Abdul Hafeez, Azhar Ali
Shah Advocate and Aasma Qammar were
also present at the occasion.

Wor1d No Tobacco Day-ZOO8
TOBACCO TREE YOUTH:
8R£AK THE TOBACCOMMlCfr III

Orpiud IIY;
TheNttwork

TheNetwork presented following rec-
ommendations to policy makers in
order to reduce the health and financial
losses to the country and the people;

Dr. Talib Lashari (Executive Coordinator),
Abdul Hafeez and Azhar Shah

at Press Conference

1.Pictorial warnings should be placed
on tobacco products, which will make
the health hazards of tobacco under-
standable. This has been implemented
in several countries including India;

2. Raise taxes of cigarettes and other to-
bacco products, so that tobacco prod-
ucts be less affordable to the people;

3.Sale of small packs or loose cigarettes
should be banned;

4.Designated smoking areas should be
abolished;

5.The chemical contents present in the
cigarette should be inscribed on the
cigarette packs;

6.The advertisement and promotion
through misleading promotion should
be stopped, for example mild or light;

7. Implementation of the law especially
around educational institutions and
health facilities;

8. Promotion of free sample distribution
should be banned;

9. The sale of cigarettes to minors
should be strictly banned; and

10. Alternate crops should be encour-
aged instead of growing tobacco.

This ewsletter has been produced with grant from the World Lung Foundation or the Tobacco-Free Kids Action Fund. The contents of this
document are the sole responsibility of the authors and can under no circumstances be regarded as reflecting the position of the International
Union Against Tuberculosis and Lungs Disease (The Union), the Tobacco-Free Kids Action Fund (TFKAF) or the donors.
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